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Top: Reed Arts’ new exterior
Above, left: The exterior before the
renovation

Above, right: Reed Arts
President Tim O’Neill, CPF

ECOR has featured plenty of large, elaborate

framing projects throughout the years, but

it is definitely not a common occurrence for
art-and-framing retailers to have their entire stores
framed.

Tim O’Neill, CPF, president of Reed Arts in Colum-
bus, Ohio, however, dared to take on this daunting task.
And no,itwasn’tbecause he boughttoo much moulding
from one of his suppliers and was really bored one day.
O’Neill wanted to create an iconic structure for Reed
Arts—something passersby couldn’t help but notice.

“Our building was originally a store for Goodwill
Industries in the 1960s—a boxy design with a lot of
stucco—and it had suffered some peeling and water
damage,” O’Neill says. “This past summer, our land-
lord said it was time to make a change, and because we
had had the same exterior for 14 years, we saw it as an
opportunity to do something different.I wanted toamp
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up our visibility on the street. Although we have a
loyal clientele, we often had people walk in saying
they had never noticed we were here and were cu-
rious to see what we did. We are located in a part
of town that doesn’t really have much of an iden-
tity: trapped between two high-profile districts
just north of downtown Columbus. There are a
few other design-oriented businesses in the area—
custom ironworks, a glass artist co-op, a high-end
art gallery and a fine-carpet merchant—and we
had started having conversations about using our
businesses to define the neighborhood. I thought,
‘If we could make our new exterior some-
thing dramatic, it could be an icon for the
neighborhood.”

With that idea in mind, O’Neill arrived
at the idea of affixing an enormous, hand-
carved picture frame to Reed Arts’ store-
front that would be painted with the shop’s
signature red and purple colors. A giant
sculptural picture frame seemed appro-
priate because the building’s architectural
design has an innate, frame-shaped appear-
ance. However, as skilled and experienced
a framer as O’Neill is, even he needed help
tackling this project.

After getting some recommendations
from friends, he contacted nationally known
artist and Columbus resident Greg Ackers, who had
previously completed works all over the city, including
painted murals of Columbus’ Union Station and a giant
hamburger sculpture at the headquarters of the Max &
Erma’s restaurant chain.

“Greg and I discussed it, and he came in and looked
at a corner sample of a South American San Marcos
frame, a 17"-century Spanish-style design,” O’Neill
says. “He decided to take on the project and base it on
that frame.” Reed Arts commissioned Ackers to lay out,
carve, paint and install the behemoth, and for a few
months, he toiled over polystyrene and paintas O’Neill
and his staff eagerly awaited the frame’s arrival.

“Because of the style and size of the frame, which is
15 feet tall, 18 feet wide and hoisted 23 feet up in the air,
he really had to plan the carving carefully to make sure
the frame had nicely joined corners and no interrupted
parts,” O’Neill says. “Greg charged $5,000 for the job,






